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Introduction

The Meredith College Identity Guidelines provide a guide for presenting the college in a
cohesive way. A unified approach to graphics fosters a strong and consistent image for both
internal and external audiences. The success of any identity program depends on the coop-
eration of all members of the college community.

This manual includes a description and use guidelines for the Meredith wordmark, athletic
mark, color palettes, typefaces as well as the appropriate use of the existing Lux and
presidential seals.

The graphics identity program is administered through the Department of Marketing.
General questions regarding the graphics standards programs should be directed to the
Director of Visual Communications, at (919)-760-8405.

About The Marketing Department
We're a creative professional team that develops marketing and communication solutions
for Meredith through collaboration with campus colleagues and the community.

The office produces or supervises the production of official college materials. The office
reports to the President of the College.

Contact Us

Department of Marketing
310 Johnson Hall

3800 Hillsborough Street
Raleigh, NC 27607

Phone: (919) 760-8455

Fax: (919) 760-8330

Email: marketing@meredith.edu

Office hours: Monday-Friday, 8 a.m. - 5 p.m
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Definition

A wordmark, subset of the
term logotype, is a standard-
ized graphic representation
of the name of a company,
institution, or product

name used for purposes of
identification and branding.
A wordmark is usually a
distinct text-only typographic
treatment as can be found

in the graphic identities of
the Government of Canada,
FedEx, Google, and Wikipe-
dia. The organization name
is incorporated as a simple
graphic treatment to create

a clear, visually memorable
identity. The representation
of the word becomes a visual
symbol of the organization or

product.

-source, Wikipedia

The wordmark may only be
printed in black or burgundy
(Pantone 201) or reversed
out of another color in white.
Except when reversed out

of another color, under no
circumstances should the
wordmark or seal be isolated

within a box or frame.

Wordmark

The Meredith College wordmark, redesigned in 1993 by the College’s design staff, is the
official identifier of the College. It should be prominent on every project that represents
the College and should always be reproduced from authorized art work, which is avail-
able in electronic formats from www.meredith.edu/marketing/graphic-standards.htm. The
wordmark should always be legible, and it must be in an area of isolation that is clear of
other elements, either typographic or graphic. The wordmark may not be manipulated or
changed in any way. Do not attempt to re-create the wordmark, change the font, or alter
the size, proportions or space between the letters. It should not be screened or used as
part of a larger pattern.

The wordmark can only be be printed in the College colors as shown: PMS 201
(maroon), black, or “reversed out” to white onto any color.

Secondary logos and school/department/program names must appear subordinate to the
College wordmark. No secondary logo or school/department/program name may be used
as a substitute for the College wordmark.

Acceptable Color Variations of the College Wordmark

MEREDITH

COLLEGE

MEREDITH

COLLEGE

MEREDITH

COLLEGE

PMS 201
CMYK = 100 Magenta; 63 Yellow; 29 Black
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Wordmark with location

We only use the location for undergraduate recruitment promotions. Location should be set in Courier Sans Bold.

MEREDITH IViHN4BlEks!

COLLEGTE COLLEGE
Raleigh, North Carolina

MEREDITH

COLLEGE
Raleigh, North Carolina

Raleigh, North Carolina

Wordmark - unacceptable use examples

Meredith College wordmark may not be redrawn, reproportioned, distorted or altered in any way.

MEREDITH  \ERED[TH

Improper Color C O L L E

Distorted

MEREDITH COLLEGE
MEREDITH

COLLEGE

Special Effects - NO drop shadows
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Wordmark - Minimum size and clear space requirements

Minimum Size:

Size minimums are specified to ensure legibility in various media. The specifications
shown (below) are appropriate for print and web. There may be situations where the
Meredith wordmark will need to appear smaller than the minimum shown (e.g., lapel
pins, pens, pencils). Please consult with the Director of Visual Communications at
(919 )760-8405 if you have questions.

MEREDITH

COLLEGE

Minimum size for print reproduction
Width of 1.75"

MEREDITH
Minimum size for web reproduction
200 pixels (w) X 45 pixels (h)

Clear Space:

A specified clear space around the Meredith wordmark ensures the integrity and impact
of the mark. There may be cases where it is difficult to allow the full recommended clear
space (e.g., a very small display ad).

No other graphic elements can touch, overlap or be combined with the Meredith
wordmark.

X = cap height of “M”
recommended clear space = 1.5 X

x= . MEREDITH

COLLEGE

EREDITH

1 15 X
COLLEGE

1.5X
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Co-branding

Meredith College’s graphics standards are intended to encourage the consistent
and coordinated use of the Meredith wordmark and visual identity elements.

Co-branding means, “sharing the brand,” and it can benefit all parties involved.
The co-branded department or organization benefits by being associated with the
Meredith College brand and the goodwill attached to it. The College benefits by
being associated with the activities of departments and organizations that further
the College’s stated mission and objectives.

Independent logos for college supported departments and centers are not ap-
proved for publication use. Schools, departments and centers should align their
areas to the college visually. By simply aligning the appropriate college name with
the school, department or center in the correct college typeface you will visually
be able to show the relationship between the two entities.

An example of co-branding is pictured below for guidance as to the positioning of
the wordmark and accompanying names. All the co-branding configurations must
be approved in advance of publication by the Director of Visual Communications,
at (919) 760-8405.

MEREDITH

COLLEGE
SCHOOL o BUSINESS

MBA

MEREDITH

COLLEGE
SCHOOL o THE ARTS

Dance and Theatre

MEREDITH

COLLEGE

SCHOOL o HUMANITTIES
and S O CI AL SCIENTC CES

Communication

Definition:

A logo is a graphical element, (ideo-
gram, symbol, emblem, icon, sign)
that, together with its logotype (a
uniquely set and arranged typeface)
form a trademark or commercial
brand. Typically, a logo’s design is
for immediate recognition.
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Always use original artwork. The

original art is available through
the Marketing office for use on
approved items.

The seal/LUX may be used on:

To request an electronic file of the
LUX or to request an exception to

Official legal documents
Transcripts

Convocation and Commence-
ment programs

Honor Society documents
The official catalog and ap-
proved publications
Diplomas

the use to the above list please

contact the Graphic Design Manag-

er at ext. 8405.

The College Seal/LUX

The Meredith College seal (LUX) is the official symbol of the College and can
be used formally on College-wide event programs, documents, certificates, and
programs for official functions (convocations or commencement.)

The seal was designed in 1909 by Ida Poteat, professor of art, 1899-1940.
Below the bands running diagonally across the shield are pines symbolizing
the State of North Carolina. The lighted torch illustrates Meredith’s motto, the
single word LUX, meaning light—the light of the mind and the light of the
soul.

The seal can only be printed in the College color, PMS 201 (maroon), gray, black,
metallic gold, gold foil stamp or blind embossed. The seal may not be manipulated or
changed in any way.

Gold foil Blind emboss

The Presidential Seal

The presidential seal includes two oak leaf clusters surrounding
the bottom half of the College seal.

The presidential seal is for official use of the Office of the President
or with consent of that office.
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Non Discrimination Statements

Non-discrimination statement for undergradutate admisssions

Meredith College admits qualified women students without regard to race, creed,
national or ethnic origin, age or disability.

Non-discrimination statement for graduate admisssions pending

Meredith College does not discriminate in the administration of its educational and
admissions policies, scholarship and loan programs, athletic and other school-adminis-
tered programs, or in access to its programs and activities on the basis of race, creed,
sexual orientation, national or ethnic origin, gender, age or disability.

Style Guide and Brand Standards Manual 7



Primary Color Palette

The primary color palette consists of PMS 201 (maroon) for coated paper and PMS 200
for uncoated paper. Promoting PMS 201 as the dominant college color will reinforce the
brand to the college community and the larger external community. PMS 201 should be
used for the wordmark, college main web address and as an accent color, whenever pos-
sible, in all collateral. The PMS 201 color palette is used for:

e All commencement programs and collateral associated with commencement
weekend

e Communication from the President’s office

e Pocket folders

e Meredith magazine with additional colors from the magazine color palette.
e Corporate stationery (business cards, letterhead)

e Athletics promotion

PMS201C PMS200U

8 Style Guide and Brand Standards Manual



Support Color Palette

These supporting colors were chosen because they work well with PMS 201. The support
color palette should be used for College based materials whose primary objective is to
promote, portray or benefit Meredith College as a whole.

Overall: When budget is available, four-color photography should be used. Use the support
color palette to compliment the colors in the photography. It is important to use PMS 201
if possible for the wordmark and web addresses. When designing a one color or two color
piece use the appropriate color palettes found on page 10.

Designs for Undergraduate admissions: Use the support color palette, but use PMS 201 as
the accent brand color for the wordmark, web addressed and color accents whenever
possible.

Designs for graduate admissions: Start with PMS 201 as the primary color and then add 1-2
of the support colors as needed.

Designs for the alumna audience: There should be a strong use of PMS 201 to appeal to the
audience’s sense of loyalty and tradition. Other colors from the support palette

can be used.
PMS 201 PMS 129 *PMS 265 PMS 638 PMS 376
Web #990000 Web #FFCC66 Web #@@99CC Web #66CCE0
PMS 431 PMS 144 PMS 2623 *PMS 279 PMS 348
Used primarily Web #FF990@ Web #663399 Web #336633
for text

Web #999999

built color=  PMS 158 PMS 293 *PMS 341
64 M Web #FF9900 Web #2@3399
100 Y
PMS 563

Web #@@9966

* Some HEX (web colors) on web are not an exact match for PMS colors. Contact the Electronic Communications Manager,
at 919-760-8235 for any questions about web based colors.

Style Guide and Brand Standards Manual 9



Two Color Palette

The two color palette consists of colors from the support color palette that work best with

PMS 201.

White PMS 279

PMS 158 PMS 293

PMS 2623

BLACK PMS 348

PMS 376

PMS 431

One Color Palette

Use any color from the primary or support color palette.

Web Color Palette

Though the web color palette should be based on the primary and support colors, the
Electronics Communications Manager has the discretion to match the web palette as close
as possible to the print color palette. We understand and accept that there will be some
variation. Please consult current editions of PANTONE® color publications for web safe

color formulations.
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Typography Identity

The Marketing Department uses several typographic families for its communication. When
used consistently, the typeface is the foundation for a successful identity system. Our
typographic identity takes many forms, encompassing college publications, and all appli-

cations that visually represent the campus.

This section is intended to identify typography considered primary to Meredith’s identity.

Primary Meredith College Typography

Headlines: Officina Serif Bold

Blurbs or intro text: Officina Bold or Officina Sans Bold

Body Text: Trade Gothic Medium. Helvetica Neue 57 can be used as an alternative.

Quotes: Courier Sans Light

Graduate School Typography

Headlines: Adobe Garamond Bold

Blurbs or intro text: Trade Gothic Bold

Body Text: Trade Gothic Medium. Helvetica Neue 57 can be used as an alternative.
Quotes: Trade Gothic Light or Trade Gothic Medium ltal

Typography Exceptions:

Exceptions might include promotion of an event with a specific theme such as an art
exhibit, social event with a special theme, or conference. In these cases other fonts can
be used for the main title fonts, but the body text should conform to the primary college
typography.

Basic hody font colors for four color collateral.

PMS 431 Black
Web #999999

Web Typography Preferences

e \erdana, Arial, San Serif at 100%

e Font are specified in % not pixels

e Preferred color choice: Black or dark color type on white background
e Bold Headlines

Style Guide and Brand Standards Manual 11



Meredith College Primary Typography

Headlines set in Officina Bold

Preferred font Officina Bold for Blurbs/intro text This was my first
year as a resident assistant. My leadership and communication
skills have definitely grown this year!

Alternate font Officina San Serif Blurb/intro text This was my first
year as a resident assistant. My leadership and communication skills
have definitely grown this year!

Can use any weight in the Officina Serif or San Serif family of fonts
www.meredith.edu

Body Text Subhead Trade Gothic Bold or
Medium- U/Ic or ALL CAPS

Quotes set in Courier Sans Bold

Even as a first-year student, I've had aca-

Body text font

Trade Gothic nght or Medium demic opportunities that I wouldn’t find

This was my first year as a resident assistant. My leadership anywhere else. I was chosen to go to the

and communication skills have definitely grown this year! I've National Collegiate Honors Convention as a
learned that things like roommate issues and laundry may freshman representative. And I'm already
seem small, but they’re important to the other students, so working on an undergraduate research

they become important to me, too. That's part of being a good project.”

leader — knowing how to listen.
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Meredith College Graduate Schools Typography

Headlines set in Adobe Garamond

Preferred font for intro text: Trade Gothic (T1) Bold The Meredith MBA graduate develops the

skills to lead with integrity and understand how an organization fits into the global economy as

well as the local marketplace.

Sub heads Trade Gothic Bold

Preferred font for Body Text:

Trade Gothic Light or Medium

Meredith MBA graduates develop the skills to lead, man-
age and collaborate in a global economy. Through par-
ticipation in engaging classroom discussions, peer team
collaborations, and experiences specifically created to
reveal and strengthen one’s leadership style, students build
stronger communication and problem-solving skills. The
learning environment allows students from diverse fields

to integrate their own professional experience with current

theories and practice in business.

1 Preferred font for Quotes:

Trade Gothic Light or Medium ltal

Upon completion of the program, | began as the new director of finance
at the Duke Eye Center. Immediately, | faced many challenges. | had to
hire a whole new financial team of five, and then get up to speed on the
financials including deadlines for bonuses, salary setting and year-end
close. The previous financial team was using an antiquated financial
systemn, so | had to create a whole new system and process before the

end of the year.

The experience | gained in the Meredith MBA program enabled me to
obtain the skills required to manage complex issues. It helped me focus
on the big picture and not panic at the details and deadlines. Without
the MBA knowledge, | wouldn’t have been able to understand the busi-

ness and display new confidence and perspective as an executive.”
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Other typography

Return address specifications
The following return address information should be included below the
college wordmark on publications that carry the return address.

e Department names before street address

e 3800 Hillsborough Street, Raleigh, NC 27607-5298

e www.meredith.edu (add directory name as needed, ex. /admissions)

e Raleigh, NC if no street address is given

e acontact telephone number or the main telephone number 919-760-8600

Only use Trade Gothic Medium.

Adjust pt size so that the length of longest line of the address is no longer than the word
mark. Position first line of return address .25"” below the wordmark, flush left.

Examples of placement

MEREDITH

COLLEGE

School of Natural & Mathematical Sciences
3800 Hillsborough Street
Raleigh, NC 27607-5298

www. meredith.edu

Meredith College admits qualified students without regard to race,
creed, national or ethnic origin, sexual orientation, age or disability.

Produced by the Department of Marketing, 3/08 07-262

WiEsEmeesl MEREDITH

COLLEGE

School of Natural & Mathematical Sciences
Office of Alumnae & Parent Relations 3800 Hillsborough Street
3800 Hillsborough Street Raleigh, NC 27607-5298
Raleigh, NC 27607-5298
www. meredith.edu
www.meredith.edu
3/08 08-145

3/08 07-255
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Non-discrimination statement for undergradutate admisssions

Meredith College admits qualified women students without regard to race, creed, national
or ethnic origin, age or disability.

This is required on all official recruitment pieces. The disclaimer is always used and
placed on the back or inside back cover. The disclaimer can also be placed on the mailing
address panel.

Minimum size 8/10 Trade Gothic Oblique

Non-discrimination statement for graduate admisssions

Production credit
Produced by the Marketing Department

This is required on all major recruitment documents, such as, Viewbook and College Day.
In addition the statement should be placed on major institutional projects, i.e., VPAA and
President’s reports. The statement should be placed on the inside back cover at the bot-

tom or on the back panel under the return mailing address.

Preferred size = 6.5 pt Trade Gothic Medium or Medium oblique.

Date and job number format and font
10/ 08 08-145

The date and job number should always be positioned somewhere on the inside back cover
or on the back of the piece, either at the very bottom or in the case of self mailers under-
neath the return address.

Preferred size = 6.5 pt Trade Gothic Medium

Postal Indicia
Meredith College has two postal indicias that can be funded and used by departments.

Non-Profit Org. indicia often referred to

sort is usually outsourced to the printer
or separate mail house.

Presorted First Class indicia. The mini-

N‘[’;‘épggf:t‘aoerg' gii%ﬁi as the Bulk Mail indicia. The minimum mum quantity to mail is 500 pieces.
‘ i’AIDg US. Postage quantity is 200 pieces. Delivery time Delivery time take 1-3 business days.
Raleigh, NC Ralff;DNC takes 3-10 business days. The mail The mail must be sorted by zip code.
Permit No. 369 Permit No. 369 must be sorted by zip code. The mail The mail sort is usually outsourced to

the printer or separate mail house.

Recycled marks
See sample below for placement of recycled mark and text. The statement and mark can be posi-
tioned near the production credit or on the outside mail panel.

o’ . . L . .
%@ Printed on EcoVarsity Matte, which is g" M. Printer places the actual FSC logo. Indicate on

) q 0, ! sy . e
30% post-consumer waste fiber and 50% E:% &d printer proof where to position and color. (B/W,

total recycled fiber. FsC :"“‘ . fcce o White, Green)
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Athletics - Avenging Angel logo

The primary logo was designed by Winston-Salem based PAVE Creative Group,
with guidance from Meredith’s athletics identity committee, which formed in
2006 in preparation for Meredith’s joining the USA South Conference.

In 1980, the angel was endorsed as Meredith’s mascot by the Student Govern-
ment Association Executive Committee, but there had never been an official
angel logo in use for athletics.

After gathering opinions from Meredith constituents the decision was made to
keep the Angel in the College’s athletics nickname. Input from Meredith student
athletes, alumnae leaders, faculty and staff helped shape the final logo and nick-
name selection.

MEREDITH

AVENGING ANGELS

It is preferred that the full or one color primary athletic logo be used whenever
possible. The full color or one color logo can be reproduced in PMS 201 and
black. The wing must always print white and NEVER transparent.

The athletic logo may be used as two separate configurations, the full logo or the
wing with the large M.

The logo should never appear in any colors other than those shown.

Athletic typography
MEREDITH is set in a custom font named Meredith Athletics. Contact the

Director of Visual Communications at (919) 760-8405 for the
Meredith Athletics font.

ABCEDFGHIJKLMOPQRSTUVWXYZ

MEREDITH

AVENGING ANGELS AVENGING ANGELS is set in Square Slabserif 711 BT.

ABCDEFGHIJKLMNOPORSTUVWXYZ

Please contact the Director of Visual Communications at 760-8405 for a full
athletic logo style guide and for logos.

MEREDITH

AVENGING ANGELS

MEREDITH

AVENGING ANGELS
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Stationery System: Letterhead, business card, envelope

Stationery and Business Cards

The Marketing staff redesigned all College letterhead, business cards, and various other
stationery with the new Meredith College wordmark in 1993. It is important that all fac-
ulty and staff of the College use this stationery and that it not be changed or manipulated
in any way. It is printed by a local printer on a contractual basis, and low prices are avail-
able (keep in mind that business cards will be less expensive if several different cards are
printed at the same time). Orders may be placed with Campus Copy Services.

Various items of stationery available include:

e |etterhead

e business cards

e No. 10 business envelopes (with or without window)
e monarch letterhead and envelopes

e various sizes of catalogue envelopes

¢ note sheets with envelopes

e carbonless forms

Any other requests can generally be accommodated. Check with Campus Copy Services
and Printing at (919) 760-8677 or copycenter@meredith.edu

Additional Available In-stock Items

Contact the marketing Office Manager for in-stock items (919) 760-8455

e There is a charge for laser printer compatible name tags. The tags are available by the
sheet or box. Contact the marketing Office Manager for pricing.

e Campus maps, black-and-white and color versions in limited quantities.

e Meredith promotional items are available for an additional charge.

Style Guide and Brand Standards Manual 17



Graphics and photography Styles

General Photography Style

e Focus on subject matter, focus on foreground elements or subjects creating depth and visual interest
e Subject(s) should be actively involved in an activity or discussion

e Student centered photography should look natural and candid, not posed

e |n general photographs of campus buildings should include people and activity to show community
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Sample of Undergraduate Recruitment Publication

The I believe statements were developed specifically for undergraduate admissions
recruitment pieces. The use of these elements are managed by the Marketing
Department.

Experience ;i

I Believe...

o that the best education lasts a lifetime.

Lamare monan e marediheds

HLIGTdIwW

HLIQTdIwW

TR M

3o MEEE D]’TH E:Eﬁ!if:fifﬂedilh.‘ Saturiday, dpeil 02, 2OCS

~ T4

e EtaTE e iy, pedes Py deah it et ] me e L bt Saii
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Sample of General Audience Publications

Collateral geared towards on-campus and off-campus audiences can carry the dots but NOT the | believe
themes. On the next few pages are examples demonstrating appropriate college style of color, photography and
fonts.

The mission of the Office of Commuter Life and Diversity Programs is to develop Summer

et e ofore vt s o o o b, Summer Symposium

ment of commuter students and diverse populations. Symposium for Multicultural Students Sisterto Sister

A series of monthly programs that
for Multicul June 19-21 or July 10-12 offers students the opportunity to
develop friendships, establish support
stems and participate in activities
created especially for students
of color.

Diversity at Meredith

office provides a comprehensive program of social, cultural, intellectual
and leadership programs on campus to bring awareness, support and under-
standing of differences.

Students Meredith’s Summer Symposium is a tw
Our ethnically diverse population includes African American, Asian American, rience to foster a sense of community among incoming first-year and transfer
Latino, international, multiracial, Native American and Pacific Islander students. Summer 2008 multicultural students

ay educational and transitional expe-

Campus Dialogues on Diversity

The Campus Dialogues on Diversity
are an opportunity to motivate the

tha campus community to work toward
pective

Our symposium provides an opportunity for students to create relationships with
other multicultural students, participate in bonding and cultural activities, and

ovide participants
from their

ff. Additionally, th

ram will

s proy
s in helping them to build a bridg
giate experiences to N

m change. Our goal is to broaden the

munities and pre-col

dith College. minds of students, faculty and staff.

ME%DI | | | Students can attend the symposium at no cost. One symposium will occur on June Association of Cultural Awareness (ACA)
c .

OLLEGE 21 in conjunction with the Early Advising Program held on June 21. For those ACA exists for the benefit of all stu-

unable to attend the first sess I also be offered July dents of color and anyone who wishes

n, a sec:

ond symposium v
d advising and registration session for those D ERE R
College.

10-12 and will include an abbrevia

students who have not attended any of the Early Advising Program sessions.

- Meredith International Association (MIA)
Please bring the MIA promotes interest in other
following items: cultures through interaction with

h students, faculty, administration and
community groups.

SGA Unity Council
This committee studies, addresses

and attempts to solve concerns about
diversity; supports the well being of all
students and organizations affected by
diversity; and promotes inclusiveness.

dlock, to

comforta

ERED

coriLEG

Raleigh, North Caroli

Registration: Please complete this form and fax to (919) 760-2869 by June 13, 2008, or contact Tomecca Sloane, Director of
Commuter Life and Diversity Programs, at sloaneto@meredith.edu. For more information, please call (919) 760-8523

Name Do you plan to attend Meredith Col o oNo
e fend the Summer Symposium?  OYes 0o
Address ease cl e date ould like to attend:
June 19-21, 2008 or O luly 10-12, 2008
June 19-21 or July 10-12

- g o iy Adising
] . OYes  ONo
- ummer mpos

= | G i State
- o {; Do you require special accommodations? O Yes o No
e

for Multicultural St Pho

If s0, p

describe:

Email

One color brochure for student audience

VPAA report

FACULTY
OTLIGHT

Mary Jane Lenard

Associate Professor of Business

B.S., Camegie Mellon University ettt by d et

MBA, University of Akron  Current rol unting faculty member in an effort
o reduce the impact of this crime.

CMEREDITH 45

housand Oak “Having prev o n informatior
Joined Meredith faculty in 2005

Raleigh; Nor#h carolina

hary Review regarding fraud examination and det.
ependent  DUNCAN, REBECCA —Associate Professor; Depart . . advanced informati
ment of English "L of Pi as Postmodern Suri exanine finan tements for

enard uses include neural net
and fuzzy logic

sociationfor  PAIRBANK, DOREEN —Professor; Department of
m Ratin \ccounting,” an acadenic journal

Gillam Au
a American Accounting Association (AAA).

She eventually moved from programming to an accounting

of WH Queston Comprenension n, where her background proved valuable as

computers played an increasing role in b

only knew accounting
knew how the computer

Lenard believ
g 10 European Conf her teaching.

in Three Longtudinal Stud wy s
Department  Adolescents n North Caroina. experience as an s auditor and the re
International Society fo Traumatic S that T do with advanced
Socety  Meeting (1STSS). Hollwood, CA, N directly to what T teach in the Accounting
AM sl rse,” Lenard said.

s Department of Music »

Her upconing

e Pae I will conpare
Department  Music in New York During the Jaz
oter Nensitier (Fal 2006)
d what inpact
FOUNTAIN, DAN—Assistant Professor; Departments ° LR
AL 2 o History and Politca Science » Book chapter,

Wi - e e \
‘Endeavors of Excellence

Academie-Vice President’s Report for Faculty Scholarship,

Award




Sample of General Audience Publications

2007
Calendar

september

Anne Fadiman
Blue Cross and Blue Shield of North Carolina
Presidential Lecture Series

Monday, September 10, 7 p.m.

Jones Auditorium

Meredith College’s cultural events offerings are shaped by a goal to present lectures and
performances that have a positive impact on the community. The Fall 2007 calendar features
speakers, including author Anne Fadiman and presidential historian Michael Beschloss, that

relate to the campus theme of “Ethical Leadership.” Other highlights include the 26th annual
North Carolina Photographers Exhibition, fall concerts by Meredith's dance and choral groups
and a production of the Greek tragedy “The Trojan Women.”

october

Faculty Homecoming Concert:
Kent Lyman, Piano

Thursday, October 4, 8 p.m.

Carswell Concert Hall

Kent Lyman wil present a homecoming performance after a congert
arol s he Fall 2007

Keyboard Day
Saturday, November 10, 1-4 p.m.
Wainwright Music Building

Faculty Distinguished Lecture
Monday, November 12, 7 p.m.
Jones Auditorum
Frofsso ofForlgn Languagesand
Literaturs ren Pits il calver he

Fadi i
i
Coleg

Ve at Needth o s B s

" Curiv it s prie il Fck ks b aroan
jaL

Lectto Sores

Beetn o o

K, uhich
frrirerolrsiertd epuennc Hmong
chid and her amilyIing in Merced, Cal. Her
loratin of e unbreachabie gu betveen
the Hmong and American medicalsystems won hr a Natonal Book
Criics’ Crcle Avard.

Established in 2005, Merecit's Blue Cross and Blve Shiekd of North

Linda Trevino

RBC Centura Business Week
Monday, October 15, 10 a.m.

Kiesge Autoriam

Linda e book

L' pitt, o jane he Merodith facuty n
1981, srves as coordnalr o
Weredit's Medieral nd Renissance
Stties Program. His et Biomani,
o Seuthing medealbooks, is based on
i rsearch experience Wi eusve
el o

High School Day of Dance
Friday, November 16, 8:30 a.m.-2:30 p.m.
Weatherspoon Gym and Jones Auditorium

Straignt P

documentary fimmaker Rory Kennedy,
Annual Juried Studenl Art Exhibition
Through Monday, September

Rotunda Gallry

Sizzlin’ September ‘07 Concert
FrmaY, SEDIE«IMY 14,8 p.m. (Gates open at 7 p.m.)
Amphites

Mevem\nsannua\ Snzzhn S e e

Rt Bt T 5 o erodth s an 1 o b
general publc. Call (919) 760-2247 for information or vt
Wi Drownpapertcket 1 oder tickets. Rain Location: Dorton Arena

26th Annual North Carolina Photographers
Exhibition

‘Sunday-Sunday, September 16-November 4

Franke 6. Weems Art Galley

In the Media: Meredith College Alumnae
Graphic Designers

‘Sunday-Sunday, September 16-November 18

Rotunda Gallery

Stillwater Theatre Company Presents
“Elizabeth: Almost by Chance a Woman” by
Dario Fo, translated by Ron Jenkins
‘Thursday-Saturday, September 20-22 & Tuesday-Saturday
25-29 at 8 p.m.; Sunday, September 23 & 30 at 2 p.m.

Studio Theatre of Jones Hall

Aparanid hd ofsate comupt chieofcer of fligence, seeringy

Treino s & professor of rganizatonal behavior, Fanklin H. Cook Fellow
Etics at Pann Stae Universty's Smeal Colege of Business.

Michael Beschloss

Blue Cross and Blue Shield of North Carolina
Presidential Lecture Series

Thursday, October 18, 7 p.m.

Jones Auditorium

Michael Beschoss, wha *Newsweek” has
caled “the nation's leacing presidental
storian.” wil speak at Mereth s par of the
2007-08 Blue Cross and Blue Shekd of North
Carolina Presidental Lectre Seres

Beschioss s an award-winning histoian and

“Now York Times' bestseling author of eight

books, ncluding *Presidental Cowrage: Brave

Leaders and How They Changed Ameica
May 200

104isit the Dance Program at Meredth, take master class, meet
faculy, lour campus, and share their o choreography. There s no
egisraton fee bu pre-Tegistration requird. Pleasa cal Shery
Shapit at (919) 760-2857 for more iformtion.

Meredith Dance Theatre
Friday-Sunday, November 16-18, 8 p.m.
Jones Auditorum

MDT's 231d season wil feature work by Artsto Diretor Carol Kyles
Finly, our quest ars, facuty member Tlani Trres and students. §

A Source of Form: Work Inspired by
Seagrove Pottery

‘Sunday-Sunday, November 18, 2007-January 27, 2008
Frankie G. Weems Art Gallery

Directing Scenes
Friday-Saturday, November 30-December 1,8 p.m.
Studo Tharo of Jores Hall

17891989,

news programs ncluing *Mest the Pres’ and “Today” I 2005, he
an Emmy for s ol in creating the Discovery Channel seies
*Decisions that Shook the World” of which he was the host

Meredith Sings Fall Choral Concert
Tuesday, October 23, 8 p.m.

Jones Chapel

Featuring the Meredith Chorus, Chorale and Encore.

november

Meredith String Orchestra Concert
Monday, November 5, 8 p.m.

e rags? They aren,

England.

aclhist Dara Fo.

Meredith Performs Theatre:
“The Trojan Women” by Euripides, translated
by Nicholas Rudall

2 Darish prince which Eizabeth is convinced s really about her. Fo

creatos a foul-mauthed and incontnent morarch who's nthe midst

ofarebelion by herover, Robertof Essex, He adisors—a maid, the
ofof Polic, and M

 November 6-10 at 8 p.m.; Sunday,
November 11 at 2 p.m.
Studio Theatre of Jones Hal

dramas of the ider worl, Eurpides’ play captures

Student

december

Meredith Christmas Concert

Sunday, December 2, 3 p.m. & 8 p.m.

Jones Auditorm

Werecith Colege'sratonal hoiday concert featuing the
Meredith Chorus, Charale, Encore and Sting Orchesra, The:
audence s also encouraged 0 ing

Capital City Girls Choirs Christmas Concert
Saturday, December 8, 7:30 p.m.

jones Audtorum
Tickes re $10 for te general pubc.

Ticket Information...

Meredith College cultural everts are free and open to

the public unless othenwise noted. Al events are free for

Meredith College students, faculty and staff with valid

identification (excludes Sizzlin’ September Concert).

Meredith Performs Theatre Productions: Call (91) 760-8586

for information and (918) 760-2840 for ticket reservations or
i Tickets are $10 general

troublesome Shakespearo and other ssues ofnatonal importance.
*“Pay whatyou can” performance on September 10,

‘condiions ofthe women of Ty he spols f war. Fist prformed in
A, Greace in 415 B.C. “Th Trajan Women” echoes wih he pan o

admission and $5 students/seniors.
Mersdith Dance Theatre Productions: Cal (19) 7608015

(918) 760-8757 for the general

chien ofTro after thei ity has been sacked, tneir husbands Kiled,

pubic and $10 fo students.

MEREDITH

COLLEGE

and as teic remaining
Dort miss i examinaionof th ate-effects ofw on humanity.

d (919) 760-2840 for ticket reservations
o email onofTce @meredithedu. Ticketsare $10 genera
admission and 5 students/senors.

Meredith College Music: Call (919) 760-8536

Kennedy Cente

@® @ ® For more event information, visit www.meredith.edu/calendar.

Cultural events calendar for
community audience

for information.
Heredith CllageDepartment of Art Gall 519 760-8332
for information. Gallery Hours: Weekdays, 9 2.m.- p.
Saturday Sunday, -5 pm. ~Closed on Calege holda.

MEREDITH

LLEG

3800 Hillsborough Street
Raleigh, NC 27607

Box Office: (919) 760-2840
www.meredith.edu/calendar

o0t

You're invited...
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Sample of Commencement Publications

Collateral for commencement follows a specific set of font and graphic guidelines.
e Use Adobe Garamond font family.

e Use PMS 201 and black inks.

e Print on ivory color paper.

trind f Civuinr sinal Comt of (olwry

- . : i i MEBEDITH

I o Wll Truaar el 1w iy B

BACCALAIREATE SERVICE

BACCALAUREATE SERVICE
Cprerelary, My ML 2008 sl
i am,
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Advertising

Advertising can be an effective but expensive vehicle for your message or promotion. We work with vendors from
the Raleigh News and Observer to the Independent newspapers to produce attractive and cost-effective ads that
meet critical technical vendor specifications. The Marketing Department is responsible for placing ad insertion
orders.

MEREDITH

COLLEGE

This is how we...

Meredith College offers: learn, play, grow.
* Bachelor of Arts in Theatre
* Musical Theatre Concentration Summer Programs for Children and Teens
* K-12 Teaching Licensure
Programs include:
e Art

e Creative Writing
* Math

® Music

For more, contact Catherine Rodgers
(919) 760-8586 www.meredith.edu

® Science
e Swimming
* And more!

To learn more, visit www.meredith.edu/youth or contact the
Office of Community Outreach at (919) 760-2367 to request
a Summer Programs brochure.

MEREDITH

OLLEG

- ; '
‘Teachers know education e
equals opportunity.

Meredith College’s Master of Education program will enhance
your teaching skills now and prepare you for new opportunities
in the future. Design note:

Reasons you should choose Meredith’s M.Ed. program: All ads must have the college
affordable tu|tl|0n, and a $200 tuition credit for each 3-hour wordmark and jOb number.
class for working teachers
five specialized tracks of study—AIG, elementary education, College address is optional.
ESL, reading and special education
convenient class times that coordinate with your schedule
as a teacher

Register online for the next information
session: September 18, 6:30 p.m.

www.meredith.edu/graduate/med

MEREDITH

COLLEGE

3800 Hillsborough Street, Raleig|
Phone: (919) 760-8600 }o :
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Frequently Asked Questions

Can | create my own departmental graphics and can it incorporate approved College visual
identity elements?

Any graphics that are created outside of the marketing department must be approved prior
to release by the Graphic Design Manager.

May | alter the College wordmark for my own projects?

No, you may not distort or change the college wordmark for any purpose. See pages 2-3

Who makes decisions relating to graphic standards?
Any questions relating to the graphics standards in this manual should be addressed to
Director of Visual Communications at (919) 760-8405.

Can | get a logo that represents my department, office or program?

The graphics standards do not support the development of a specific logo to represent a
department, office or program. There are guidelines on page 5 for the development of a
sub-brand logo.

Can | use the LUX on my cake?
You may not use the College LUX on anything but the items listed on page 6.
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MEREDITH

COLLEGE

The Department of Marketing
3800 Hillsborough Street
Raleigh, NC 27607-5298
www.meredith.edu/marketing

Meredith College admits qualified students without regard to race,
creed, national or ethnic origin, sexual orientation, age or disability.

Produced by the Department of Marketing, 10/08



