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SCHOOL OF BUSINESS

MISSION STATEMENT

Our mission is to provide an academically-challenging learning experience that develops critical-thinking skills in all areas of business administration, and which emphasizes teamwork, leadership, communication skills, and ethical decision-making.  Excellent teaching is complemented by strong, collaborative faculty/student relationships, by faculty scholarship that enhances our curriculum, and by service to the College and to our community.

STATEMENT OF HONOR

We, the Meredith Community, are committed to developing and affirming in each student a sense of personal honor and responsibility.  Uncompromising honesty and forthrightness are essential elements of this commitment.  The Honor System is a method by which individual honors are protected and maintained.  Any dishonorable action will be regarded as a violation of the commitment, and corrective action will be taken.

If I am in violation of the Honor Code, to prevent jeopardizing the Honor System or weakening our system of self-government, I have an obligation to report myself to the proper authorities.  If I am aware of a violation of the Honor System by another student, I shall call this matter to the attention of that student as a violation of responsibility to the community.

In choosing Meredith College, I am accepting the Honor System as a way of life.  As a Meredith student, I am responsible for insuring the Honor System is at all times carried out.

INCLEMENT WEATHER POLICY

In case of snow or other weather emergencies, please call 760-2384.  If class is cancelled, all assignments and scheduled quizzes/tests will be automatically delayed until the next class meeting.  If classes are cancelled campus-wide, it will be announced on WRAL as well as the recording at 760-2384.

PROJECTS

(Due dates to be scheduled)

I.
Research Projects:


A.
Identify a North Carolina family-owned industry association.



Example:  N.C. Wine Growers – www.ncwinegrowers.com


B.
Collect information



Association profile:




~ Address




~ Contacts




~ Membership (E-mails if possible)


C.
Write a brief report:




~ Cover page




~ 5-7 pages max.




~ Typed




~ Double spaced




~ Documentation


D. 
Prepare and deliver presentation




~PowerPoint




~ Five minute max.

II.
Collect and develop a portfolio of information about “How to Start a Business”.


Hint: brochures, articles, agencies, etc.

III.
Create a business plan:

This requires a little creative digging!  Think of a product, service, and/or an enterprise that you would like to start.  Build your plan around this idea.

Readings Schedule

Schedule





Chapters 1, 2, 3, Test 1




Chapters 4, 5, 6, Test 2




Chapters 7, 8, 9, 10, Test 3







Chapters 11, 12, 13, 14, 15, Test 4

Grading


Ten point scale



90-100

A

80-89

B

70-79

C

60-69

D

Below 60
F

Test 1

25%

Test 2

25%

Test 3

25%

Test 4

25%

Expectations (All Work Must Be Completed)
All components must be completed.  Failure to do so results in an “Incomplete” at semester’s end.

Tests

A mixture of multiple choice, true/false, brief response, sketch, simple computation, and/or brief essay may be used.  A test can be taken at a time other than the scheduled time if a mutually acceptable (student/professor) time before the test date is reached.

Objectives

The objective of this course is to provide you with a basic understanding of the process of entrepreneurship. You will be studying the creation, assessment, development and operation of new and emerging business ventures.

Text

The text is Essentials of Entrepreneurship and Small Business Management, 4th Ed., Zimmer and Scarborough, Prentice Hall.
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