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SCHOOL OF BUSINESS

MISSION STATEMENT

The School of Business is committed to integrated professional and technical instruction with a quality liberal education. The School of Business provides women the opportunity to obtain the knowledge and skills needed to perform successfully as business and community leaders. 

The School of Business goals include development of critical thinking skills through analysis, reflection and integration on concepts; ethical decision-making with the study of business; written communication skills; oral communication and presentation skills; and, research skills.

GOALS OF THE PRINCIPLES OF MANAGEMENT CURRICULUM

1. To encourage the development of a personal management philosophy and attitudes that would enable students to enter and progress successfully through a variety of business career tracts.

2. To expose students to the different schools of management thought and to provide opportunities to apply theoretical concepts.

3. To provide opportunities to apply case analysis techniques through written and presentation applications.

4. To offer students information covering the history of management, the principles and functions of management which apply to a variety of organizational settings and current management issues.

5. To integrate technology onto the management curriculum where appropriate.

6. To provide students in the management concentration opportunities to develop and practice research skills.

STATEMENT OF HONOR

We, the Meredith Community, are committed to developing and affirming in each student a sense of personal honor and responsibility. Uncompromising honesty and forthrightness are essential elements of this commitment. The Honor System is a method by which individual honors are protected and maintained. Any dishonorable action with be regarded as a violation of this commitment, and corrective action will be taken.

If I am in violation of the Honor Code, to prevent jeopardizing the Honor System or weakening our system of self-government, I have an obligation to report myself to the proper authorities. If I am aware of a violation of the Honor System by another student, I shall call this matter to the attention of that student as a violation of responsibility to the community.

In choosing Meredith College, I am accepting the Honor System as a way of life. As a Meredith student, I am responsible for insuring that the Honor System is at all times carried out.

INCLEMENT WEATHER POLICY

In case of snow or other weather emergency, please call 832-8878. If class is cancelled, all assignments and scheduled quizzes/tests will be automatically delayed until the next class meeting. If classes are cancelled campus-wide, it will be announced on WRAL as well as the recording at 832-8878.

Course Syllabus 

BUS 940

FAMILY BUSINESS ISSUES

Course Description

The course gives students the opportunity to examine introductory business topic/issues such as business formation, growth, and expansion, succession, and family dynamics, conflicts, and relationships relative to the business. An overview of families who own businesses and the profiles of their businesses will be presented. The content of thee course will include lectures, case studies, and group project work, presentations, and guest speakers.

Course Objectives

1. To provide students with a basic knowledge of important concepts and theories in the field of family owned business.

2. To provide students with the opportunity to examine basic management skills within the family business organization.

3. To analyze and present a case study.

4. To complete a research project.

5. To connect and interact with a family owned business partner.

       Course Text
Family Business. Ernesto J. Poza. Thompson/Southwestern Publishing

      Reference Works

McCann, G.K., and Upton, N. (Eds.). (2001).


Destroying Myths and Creating Value in Family Business. Deland, FL: Stetson

 University. (distributed in class)

Francis, A.E. (1990). The Daughter Also Rises: How Women Overcome Obstacles and

 Advance in the Family. Deland, San Francisco, CA: Rudi Publishing. 
(distributed in class)

      Attendance Policy
      Attendance is expected and required.

Grading

Ten Point Scale





90-100     A










80-89       B

70-79     C

60-69     D

Below 60 F


A. Exam I






25%


B. Exam II






25%


C. Case Study Presentations




25%


D. Research Project





25%








Total
100

NOTE: Background packet provided on 1st day of class.

PROJECTS: Making Connections (All Projects Must Be Completed!)
I.
Defining “Family Owned Business”


A.
National program leaders (ex: Astrochan)


B.
Research



1.
Interact



2.
Articles


* Due March 1, 2006
II.
Speakers



Two per month, beginning February, March, and April.

III.
Spring Event (April 2006)



Divide tasks among teams

IV.
Profiles – Alumnae



Use Partners

V.
“Pioneer Club”



Develop club for fall implementation.

TESTS

A mixture of multiple choice, true/false, brief response, sketch, simple computation, and/or brief essay may be used. A test can be taken at a time other than the scheduled time is a mutually acceptable (student/professor) time before the test date is reached.

Mid-Term Examination

Final Examination

